
Keep it Neat



The Shift — What’s changing in NZ towns.. 

Our towns are becoming more the same.

● Global brands replacing local character
● Convenience over experience
● Strip mall logic shaping town centres



The Cost — What we lose

When identity fades, experience follows.

● Fewer reasons to explore locally
● Discourages community 

engagement  
● Less pride in place
● Shorter visits, lower spend, 

weaker connection



This is the opportunity

To design towns and businesses with 
intention. 

● Purpose-built spaces and fit-outs
● Combining local products  
● Distinct offering 
● Local stories, expressed physically
● Social infrastructure



What do I mean by social 
infrastructure?

● A café that becomes a ritual
● A bar that anchors a towns creative 

culture 
● A retail space that reflects local 

identity or passion of product 
● A public space people actually want 

to spend time in

These are the places that quietly shape how 
a town functions socially.



When it’s done well, it 
changes behaviour.

● People stay longer
● They move between places
● They spend more
● They come back
● They tell their friends (word-of-

mouth) 



This only works if it’s 
collective.

● Council → planning + 
pathways + enable better 
spaces 

● Businesses → lift experience 
+ identity

● Platforms → connect and 
amplify

Why this matters

● Stronger local economies
● More resilient towns
● Better everyday experiences 

for residents and visitors



How we approach it.

● Curate (find the right places)
● Tell people and place-led stories 

(make them visible)
● Connect (link them into a wider 

experience)
● Promote (hit your audience) 



“Just wanted to give you a huge thank you to the amazing entity that is Neat Places! 
My wife and I stumbled into Scorpio Books while jet-lagged on our first day in 
Christchurch and found our first Neat Places brochure, adorably arranged on a shelf.

We hadn't planned much on our first day since we were worried about how we'd be 
feeling, so we put our fate into the hands of this beautiful little guide, and it provided 
an amazing dinner and delicious gelato! 

For the rest of our tour of the South Island, we were more than happy to rely on the 
recommendations, writing, and wonderfully arranged photography of your guides 
and website for everything from cafes to museums. AND to top it all off, the pocket 
guides were so beautiful and look great in our travel journals!

Just wanted to send a little note and let you know we've sang the praises of Neat 
Places from the rooftops, and if you're ever looking to expand to the Southeastern 
United States, we would love to help. Keep up the incredible work.”

Brandon Wheeler and Kayla Ebert, February 2026 



About Us



Who is Neat Places?

Purpose Vision Mission Values

To enhance a person's 
experience of a 
town/place. 

To be the most authentic 
and trusted guide to neat 

experiences in every 
corner of New Zealand.

To showcase local 
businesses and regions 

that offer unique, inviting 
and positive experiences 

across Aotearoa.

● Authenticity
● Quality
● Trust
● Community
● Discovery



What qualifies a ‘Neat Place’?

Community

● Locally owned or strongly connected to the area
● Collaborations with nearby businesses
● Adds something meaningful to the neighbourhood

→ Does this place belong here?

Source

● Where products come from
● Quality and care in what’s offered
● Support of local producers where possible

→ Is there substance behind the offering?

Design

● Physical space, layout, materials
● Street presence, frontage and heritage 
● Uniqueness, curation and quirks 

→ What has been achieved?

Environmental

● Awareness of footprint
● Efforts to do things differently or better

→ Is this business thinking beyond itself?

Noteworthy

● The intangible “neatness”
● Could be an institution or a new standout
● Often a result of everything else being done well

→ Would you tell someone about it?
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4.

We are a trusted resource 
and our recommendations 
are respected and valued in 
the industry. 

WHY NEAT PLACES?

1.

We are a 100% New 
Zealand-owned and 
operated company that 
knows Kiwi brands, cities 
and products.

5.

Our biggest audiences are 
in our most populated cities: 
Auckland (43%), 
Christchurch (22%) and 
Wellington (15%).

2.

We have worked hard to 
build a loyal audience since 
our inception in 2010, post 
the Canterbury 
earthquakes.

3.

Our team genuinely cares 
about our readers having 
the best possible experience 
with the companies and 
places we recommend. In 
fact, our brand depends on 
it! 

6.

Our content is all our own! 
We get feet on the ground 
to research content ideas 
and go to great lengths to 
create original photography 
and copy.

7.

Being deemed ‘neat’ offers 
a point of difference and 
allows regions to connect 
with new audiences in a way 
that is authentic, 
meaningful and genuine.

8.

We value our clients and 
enjoy years-long 
partnerships with tourism 
boards, councils, Tourism 
New Zealand and Stuff Ltd.

https://www.instagram.com/p/Cl-cL5DSKG1/
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PRINTSOCIAL

Online Engagement

ARTICLES

Curated Guides

PLACES

Our Directory Pocket Guides

The Neat Places directory features over 1000 
businesses in 20+ towns and cities across NZ. Your 

region, city or precinct will be added to 
neatplaces.co.nz and we’ll build a carefully crafted 

directory of your ‘neat places’. 

Our guides tell the story of your region and are a 
valuable resource for our readers who use them 
as a quick reference when visiting a new region. 
These articles range from 12 hour itineraries to 
niche guides on how to explore a city’s art and 

architecture. 

Our content is promoted across our Facebook, 
Instagram and Mailchimp accounts, capturing 

the imagination of over 100,000 New Zealanders. 
Content is promoted via reels, Stories, feed posts 

and fortnightly eDMs.

Our printed city guides highlight the neatest 
places to eat, drink, shop and visit in a region. 

Copies are supplied to partners and the rest are 
sent via our distribution network and online 

orders.

SERVICES 

http://www.shop.neatplaces.co.nz
http://www.shop.neatplaces.co.nz
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SERVICES 

ANALYTICSPARTNERS

Content Sharing

CAMPAIGNS

Short & Sharp

VIDEO

Bringing Your Place to Life End of Partnership Report

We create engaging videos on behalf of councils, 
regional tourism organisations and businesses.

Through curated editorial features, social media 
and digital advertising, our marketing 

campaigns build awareness, gain reach and 
increase visitation for a place, event, product, 

industry or season.

Our content is made to be shared. So, we will 
send you our content to use for the duration of 

our partnership. Listed businesses receive a 
Supporters Pack to help maximise their listing. 
We also supply articles to our content partner 

The Herald.

Our Reach Reports give you the analytics on 
how many people have viewed your content 

during our partnership. The report is packaged 
up simply so they are easy to understand and 

your team can see the real results.



PRINTED POCKET GUIDES

https://shop.neatplaces.co.nz/collections/pocket-guides/products/wanaka-pocket-guide


"The results from the Never Have 
I Ever campaign smashed all 
targets prior to the campaign 

ending and a huge credit to Neat 
Places & Not Another for 

producing and creating a very 
impressive campaign that I am so 

proud of." 

— Georgia Woodbridge, TZ

OUR AUDIENCE

42k+
FACEBOOK FANS

2M+
ANNUAL PAGE VIEWS

800k+
ENGAGED USERS ANNUALLY

44k+
WEEKLY ORGANIC 
FACEBOOK REACH

97k+
INSTAGRAM FOLLOWERS

Neat Places has a strong appeal for 
both New Zealands and tourists who 
are into exploring a city’s shopping, 
hospitality, arts and culture 
experiences.  

Our audience loves to support local 
independent businesses and are 
always keen to hear about the latest 
openings and new products. They use 
Neat Places to make decisions about 
where to eat, drink and shop in a city. 

Across our social platforms, our 
followers are:

- 75% female 
- 38% aged between 35-44

14k+
MAILCHIMP SUBSCRIBERS

(48% OPEN RATE)



What next.. 

Kāpiti Coast District Council and Neat Places are currently scoping 
out a new partnership, including a pocket guide. If you'd like to be 
considered for inclusion, please reach out to Amberley at Kāpiti 
Coast District Council. 



Thank you 
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